
  

Program 6th Economics of Media Bias Workshop 

ifo Institute for Economic Research, March 8 – 9, 2023 

 

Wednesday, March 8 

9.00 - 9.30 Reception and opening remarks 

9.30 - 11.00 Session 1 (Chair: Anna Kerkhof) 

   Filippo Pavesi (Università Carlo Cattaneo): Narratives and Policy Opinions: A Sur-
vey Experiment. (with Armenak Antinyan, Thomas Bassetti, and Luca Corazzini) 
 

   Sili Zhang (LMU Munich): The Persistent Effect of Narratives: Evidence from an 
Online Experiment. (with Manwei Liu) 
 
Matteo Grigoletto (University of Bern): Measuring Narratives with Supervised Ma-
chine Learning: The Political Economy of Climate Change. (with Kai Gehring) 
 

11.00 - 11.30 Coffee break 

11.30 - 13.00 Session 2 (Chair: Maja Adena) 

   Johannes Münster (University of Cologne): Fact checking and trust in information 
sources: theory and experimental evidence. (with Anna Kerkhof and Frederik 
Schwerter) 

   Folco Panizza (IMT School for Advanced Studies Lucca): Listening to 
Crowdsourced Fact-checking. 
 
Giulia Caprini (Oxford University): Visual bias. 

 
13.00 - 14.00 Lunch  

14.00 - 15.00 Keynote (Chair: Marcel Garz) 

   Julia Cagé (Sciences Po): Hosting Media Bias: Evidence from the Universe of 
French Television and Radio Shows, 2002-2020 

15.00 - 16.30 Walk through the English Garden 

16.30 - 17.00 Coffee  

17.00 - 17.30 Session 3 (Chair: Julian Harke) 

   Lara Marie Berger (University of Cologne): How digital media markets amplify 
news sentiment 
 

19.30   Dinner 

 

 

 



 

Thursday, March 9 

9.00 - 9.30 Coffee 

9.30 - 11.00 Session 4 (Chair: Anna Kerkhof) 

   Felix Chopra (University of Copenhagen): The Demand for News: Accuracy Con-
cerns versus Belief Confirmation Motives (with Ingar Haaland and Chris Roth) 
 
Max Posch (University of Exeter Business School): The Political Economy of 
Propaganda: Evidence from US Newspapers. 
 
Vincenzo Galasso (Bocconi University): Fighting Populism on Its Own Turf: Ex-
perimental Evidence. (with Massimo Morelli, Tommaso Nannicini, and Piero 
Stanig) 

11.00 - 11.30 Coffee  

11.30 - 13.00 Session 5 (Chair: Julian Harke) 

   Nicola Mastrorocco (University of Bologna): Media Consolidation. (with Gregory 
Martin, Josh McCray, and Arianna Ornaghi) 

   Haaris Mateen (Columbia University): Something biased this way comes: The ef-
fect of media on local elections in the US. 
 
Alejandra Ramos (Trinity College Dublin): Telenovelas and attitudes toward the 
LGBTIQ+ community in Latin America. (with Selim Gulesci and Maria Lombardi) 
 

13.00 - 14.30 Lunch  

14.30 - 15.30 Keynote (Chair: Marcel Garz) 

Theresa Kuchler (NYU Stern School of Business): Social Networks Shape Beliefs 

and Behavior 

15.30 - 16.00 Coffee and concluding remarks 

    

• Venue: ifo Institute for Economic Research, Poschinger Street 5, 81679 Munich 

• There are 20 minutes for each presentation, plus 10 minutes for discussion 

• Organization: Anna Kerkhof, Marcel Garz 

 


